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Brand Assets  
& Downloads
Throughout these guidelines, download buttons provide access 
to key brand assets, including fonts, photos, images, design 
elements, icons, and templates. For the complete brand asset 
library, simply use the link provided below.

DOWNLOAD

MGT BRAND GUIDELINES

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgCX9juCZYkVSIFkCtJqL6LNAdkR1UBlz06jeaxD1zN759U?e=hrqXg7


INTRODUCTION

01 Brand Attributes

Unique Value Proposition

Positioning Statement

Brand Pillars

MGT impacts communities for good by partnering with state, 
local, and education (SLED) institutions, government agencies, 
and businesses to improve education systems, optimize public 
services, and spur economic growth. 
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WE ARE WHAT WE REPRESENT:

Trusted Advisors

Performance-Driven

Client-Centered

People-First

Purpose-Led

Inclusive & Empowering

Connected Ingenuity

Forward-Looking

Growth-Minded

Brand Attributes
MGT connects the power of human ingenuity with technology to 
transform people’s lives by impacting our communities for good. 

MGT BRAND GUIDELINES



Positioning Statement At MGT, we are trusted advisors driven by social impact. We address the issues that sit at the top of  
our clients’ leadership agendas, delivering technology and advisory solutions that improve performance  
and strengthen communities. Through long-term, reliable partnerships, we help our clients achieve 
extraordinary results and improve the lives of the people they serve.

50 years of community impact and performance.

Brand Pillars PEOPLE
We believe in the power of connecting 
people and ideas to solve mission-critical, 
complex challenges. Our work is built on trust, 
collaboration, and long-term partnerships 
with clients, colleagues, and communities.

PURPOSE
We are driven by social impact. Guided  
by our mission, we work as one firm  
to create lasting opportunities that 
improve individual lives and strengthen 
community well-being.

PERFORMANCE
We deliver measurable results. Through advisory 
expertise and technology solutions, we help 
clients advance outcomes, improve efficiency, 
reduce costs, and build resilient systems 
that perform today and endure tomorrow.
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MGT is a national technology and advisory solutions leader serving state, local, and education (SLED) 
government clients. Our specialized solutions tackle the most mission-critical leadership challenges, from 
network infrastructure, cybersecurity, and technology managed services to human capital, operations, 
and financial solutions. As trusted advisors, we identify root causes, partner on solutions, and implement 
lasting change to help clients build resilience and strengthen their foundations for the future.

At MGT, we are committed to impacting communities for good.

Unique Value Proposition



LOGO STANDARDS

02 Wordmark Usage

Clearspace

Minimum Size 

Unacceptable Use
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This is our core and primary logo and should be used as 
the priority symbol across all mediums on white or light 
backgrounds. The logo is designed in full color as well as 
black with grayscale arrow, which should only be used in 
limited use cases.

DOWNLOAD

Wordmark Usage

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgCHYvT8pp51Q7AfwNuy6V_TAaoPLCVrcIbCsuhVWYQ60DI
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DOWNLOAD

This is our core and primary logo and should be used across all 
mediums on dark colored backgrounds. The logo is designed in 
white with blue-gray arrow. If a certain application requires an 
additional option, contact the MGT Marketing Department.

Wordmark Usage  
on Dark Background
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https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAg1FyppMsQTZ99YS_Z4tpNAbnbAhWIV89X2Jc4vfmAIns


When our logo is surrounded by other elements, it’s 
important to make sure there is enough space to 
ensure visibility and impact. 

The MGT logo is always to the left of any sponsor, 
third-party or partner logo.

Clearspace: 
The clearspace height is 1 time the spacing
of the arrow to the logo.

Clearspace  
Requirements

Minimum Size Print: Minimum Size Digital:

35 mm 70 px
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Unacceptable  
Use of Logo

Do not change color of arrow Do not change color of letters

Do not add a drop shadow Do not add gradients

Do not squish Do not squash

Do not box Do not change typeface
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DOWNLOAD

“Impacting communities for good” may appear 
directly beneath the MGT logo or as a standalone 
statement. When used independently, for good 
is emphasized to reinforce our purpose-driven 
commitment to lasting, positive impact.

Tagline

PA G E  1 1

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAR10VqGSxxRqov8t2FUUyEAZnKsXcSYx_c5tonuzBdfIs?e=1qQuxi


COLOR PALETTE

03 Primary

Secondary

Tertiary
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The selected colors to the right should be 
the only supplemental colors used in graphic 
composition, font color selection, and icons.

DOWNLOAD

Color
Palette

MEDIUM BLUE

SOFT BLUE
PANTONE 278 C
HEX #89B7E8
RGB 137, 183, 232
CMYK 60, 11, 0, 0

MEDIUM BLUE
PANTONE 2387 C
HEX #0061C8
RGB 0, 97, 200 
CMYK 100, 54, 0, 0

PRIMARY

TERTIARY

SOFT PURPLE
PANTONE PURPLE C
HEX #B54096
RGB 181, 64, 150
CMYK 22, 82, 0, 0

SUBTLE GREY
HEX #E6E6E6
RGB 230, 230, 230 
CMYK 0, 0, 0, 10 

SECONDARY
MEDIUM BLUE

BLUE 
PANTONE BLUE 072 C
HEX #000F9E
RGB 0, 15, 158 
CMYK 100, 84, 0, 0 

BLUE

SOFT PURPLESUBTLE GREY SOFT BLUE

https://mgtamer.sharepoint.com/:b:/s/MarketingCommunications/IQB6wpg7VuBfTbEEqriIOWtPAc6kBZK0pakqNEoFacbbVWw?e=fafWSP


TYPOGRAPHY

04 Primary Typefaces

Typography Hierarchy

Install Instructions
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Roboto has a dual nature. It has a mechanical skeleton 
and the forms are largely geometric. At the same time, 
the font features friendly and open curves. While some 
sans-sarifs distort their letterforms to force a rigid rhythm, 
Roboto doesn’t, allowing letters to be settled into their 
natural width. This makes for a more natural reading rhythm 
more commonly found in humanist and serif types.

Roboto should never be matched with another font  
that is not approved by the MGT Marketing Department.

DOWNLOAD

Primary 
Typefaces

Roboto Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

0123456789 

Regular | Bold

Roboto
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

0123456789 

Regular | Medium

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAwfNBCWjWCSpQcU38QF6lqAVyBwGbSvzOdcXltXqq6T7w?e=ZbplHg
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Roboto has a dual nature. It has a mechanical skeleton 
and the forms are largely geometric. At the same time, 
the font features friendly and open curves. While some 
sans-sarifs distort their letterforms to force a rigid rhythm, 
Roboto doesn’t, allowing letters to be settled into their 
natural width. This makes for a more natural reading rhythm 
more commonly found in humanist and serif types.

The Condensed family is used for headlines 
and subheadlines, while the normal Roboto 
family is used for body copy.

Roboto should never be matched with another font  
that is not approved by the MGT Marketing Department.

DOWNLOAD

Typography

CTA BUTTON

MGT BRAND GUIDELINES

Roboto Condensed

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

0123456789 

Regular | Bold

SUBHEADLINE EXAMPLE TYPE

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Maecenas tincidunt, dolor ut dignissim semper, libero sem 
consequat dolor, ac luctus erat tellus id lacus. Curabitur 
finibus ex id velit sagittis, et scelerisque augue ultricies.  
Cras semper libero ultricies pulvinar laoreet. 

Headline Example

Roboto

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

0123456789 

Regular | Medium

Example in body copy link

HEADLINE

Roboto Condensed - Regular

Tracking: 0

Kerning: 0

SUBHEADLINE

Roboto Condensed - Bold

Tracking: 50

Kerning: 0

BODY COPY

Roboto - Regular

Tracking: 0

Kerning: 0

COPY WITH LINK

Roboto - Regular

Tracking: 0

Kerning: 0

BUTTON COPY

Roboto - Medium

Tracking: 0

Kerning: 0

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAwfNBCWjWCSpQcU38QF6lqAVyBwGbSvzOdcXltXqq6T7w?e=ZbplHg
https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/EjRL3RLwE-VJknMlM5yG56kBFW7V8p6Llm2yUvSXUsjSfg?e=d3zecy
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DOWNLOAD

INSTALL ON MAC​

INSTALL ON PC (WINDOWS)
1. Unzip the downloaded files if it does not unzip automatically 

2. Open the unzipped Roboto and Roboto Condensed folder

3. Select all font files you want to install

4. Recommended: all Roboto and Roboto Condensed styles

5. Right-click the selected files

6. Click Install or Install for all users

7. Fonts are now available for use in other applications

8. You may need to restart the application if it was already open

Install Instructions
Fonts must be installed locally to use in other applications 
and programs. You can download the Roboto font family, 
and the Roboto Condensed font family by using the button 
below and following the install instructions on the right.

1. Unzip the downloaded files if it does not unzip automatically 

2. Open the unzipped Roboto and Roboto Condensed folder

3. Select all font files you want to install

4. Recommended: all Roboto and Roboto Condensed styles

5. Double-click the selected files

6. Click Install Font in the Font Book window

7. Fonts are now available for use in other applications

8. You may need to restart the application if it was already open

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAwfNBCWjWCSpQcU38QF6lqAVyBwGbSvzOdcXltXqq6T7w?e=ZbplHg


GRAPHICS

05 Shapes & Patterns

Iconography

Branded Elements

Infographics
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Shapes & Patterns

DOWNLOAD

Gradients and call-out sections should highlight 
single ideas or draw attention to punchy 
statements or factoids.

GRADIENT
BACKGROUNDS

CURVED CALL-OUT  
BACKGROUNDS

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAptY49WD9eQbYRNirmN6AwASQEwniq7-NmUkwv2nYYOYs?e=hfcMye
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Branded Elements

DOWNLOAD

Elements should be used sparingly as directional 
indicators to break negative space or call attention 
to facts, pithy statements, or statistics and results.

FULL COLOR ELEMENTS

OVER DARK BACKGROUND

40% Opacity

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgBU2HAKPVd4TogSxt6YANhmAcY84R8AUnP4FFE0RxtkcyQ?e=XrXWmR


PA G E  2 1MGT BRAND GUIDELINES

Strategy & 
Implementation

IT Infrastructure
& Digital

Cybersecurity 
& Resilience

Performance
 & Operations

DOWNLOAD

Iconography

EXPERTISE 

Managed 
Networks

Managed 
Cybersecurity

Managed 
Solutions

MANAGED SOLUTIONS 

Network 
Monitoring & 
Management

Managed 
Communication

Managed  
Cloud

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAVkS6wJT33RL9fciT45x3SAalZNs2qisiX3yhKjXb5CrM?e=PUj8WS
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Infographics

1,770
FY24

2,300
FY25

TOTAL NET  
REVENUE RETENTION

115%~48% Technology

~52% Advisory

SUPER-GROWER TRACK RECORD

TOTAL REVENUE GROWTH CAGR  
(FY21-FY24)

99%~

($ in millions)

Reported Revenue Employees

FY21 FY22 FY23 FY24

$53

$168

$202

$410

232

448

492

927

TEACHERS

1.4M
Served

DISTRICTS

4K 
Served

STUDENTS

20.8M 
Served

20.8M

48 258

261M

114 1,770
C L I E N T S  S E R V E D  I N  F Y 2 4​N E W  C L I E N T S

E X I S T I N G  C L I E N T S 
P R O V I D E D  N E W 
S E R V I C E S

S TAT E S  W H E R E  W E 
S E R V E  C L I E N T S ​

I N D I V I D U A L S 
S E R V E D

S T U D E N T S  
S E R V E D

GOOGLE

BOOZ ALLEN H AMILTON

MGT

DELOIT TE

GUIDEHOUSE 

EY

ACCENTURE

MGT

Leading 
Professional 

Services Firms

90%

75-85%

Status Score 

83%

64.5%Certification 
Threshold

MGT

B U D G E T E D  F Y 2 4 
I N V E S T M E N T

E X P E C T E D  F Y 2 4 
R E T U R N

A C T U A L  F Y 2 4 
I N V E S T M E N T

A C T U A L  
F Y 2 4  R E T U R N

~50% ~130% 

92% 8%



IMAGERY

06 Photography Direction

Photography Style
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HOW IT CAN BE TREATED:

Imagery can be used in full-color, or with an 
official MGT gradient overlay.

DOWNLOAD

Photography plays a key part in reinforcing our core values 
and mission. Our photography speaks volumes about 
our brand so the correct usage and selection of images 
should be considered as important as choosing the right 
words. We have attributed our values to imagery that 
broadcasts our personality and professionalism best.

Authentic and high-quality action/movement 
photography is a powerful way to convey the experience 
of our company. Our values and ethos are reflected 
in the images we use. They should communicate the 
diversity, energy, and personality of what we do.

Photography Direction

FULL-COLOR PHOTOGRAPHY

FULL-COLOR PHOTOGRAPHY WITH BLUE TO PURPLE GRADIENT OVERLAY

PHOTOGRAPHY WITH BLUE GRADIENT OVERLAY

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgBvQ8jqxriuQrw7xC8GIq1zAVtX8z0um3vIV7hpDY2DJnw?e=qkNQ0V
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Photography
DOWNLOAD

EDUCATION

GOVERNMENT

TECHNOLOGY

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgCSSGn5i7aAQpprp8i9eCzLATB2UVMo8fwWgbSnKbCPnTU?e=j3W7z2


COPY STANDARDS

07 Tone of Voice

Messaging Matrix
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WE SHOULD ALWAYS SOUND:

Clear & Concise

Authentic & Relatable

Professional

Performance-Focused

Optimistic

Collaborative

MGT BRAND GUIDELINES

At MGT, we understand the mission-critical challenges 
facing leaders in education, state and local government, and 
enterprise organizations. We bring firsthand experience from 
working in similar roles and environments, allowing us to 
partner with empathy, credibility, and focus. Our voice reflects 
our role as a trusted partner, delivering specialized solutions 
that help clients perform better and create lasting impact.

Tone of Voice
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CORPORATE DESCRIPTOR:

MGT is a national technology and advisory solutions leader serving 
state, local, and education (SLED) and government clients. Our 
specialized solutions solve the most critical issues that live at the 
top of our clients’ leadership agenda. We partner to help clients 
build resilience, implement systematic change, and strengthen their 
foundations, now and for the future. MGT is committed to impacting 
communities for good. For more information, visit mgt.us.

KEY MESSAGES: 

We create impact. We partner with education institutions and 
government agencies to tackle their toughest problems and create 
meaningful change for people and communities nationwide.

We excel in technology. We integrate our advanced technology 
solutions and managed services with our analytic and strategic 
expertise to empower greater client success and outcomes. 

We make tough decisions. We stand shoulder to shoulder 
with clients to take on politically charged issues and make 
tough decisions in partnership with our clients.

We are champions of education. We work hand in hand with K-12 
schools and districts to improve learning and operations with data-
driven analytics, advanced technologies, and managed solutions. 

MGT is a national technology and advisory solutions 
leader that serves state, local, and education (SLED) and 
government clients and impacts communities for good.

Messaging Matrix

MGT BRAND GUIDELINES

https://www.mgt.us/


APPLICATIONS

08
PowerPoints 

Emailer 

Content Collateral 

Business Collateral 

Social Media 

Trade Events 

Public Relations 

Videos

Animated Logo 

Virtual Backgrounds 

Apparel & Swag
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PowerPoints
DOWNLOAD

(IMAGE)

https://mgtamer.sharepoint.com/:p:/s/MarketingCommunications/IQDoyaT-j4nsRp5tUpgFitcxAVnOvjsrpbX3-xc50SSTh8Q?e=WrJcSP
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Emailer
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Content 
Collateral

FLAT SHEET

WHITE PAPER

ENTERPRISE BROCHURE
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NOTE CARDSLETTERHEAD

BUSINESS CARD

Business 
Collateral

SUBMIT ORDER

http://mgt.ourproshop.com
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LinkedIn 
Banners

DOWNLOAD

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgBhYwTznkL0Qrrx2lngs21EASe80KHzZZT66EWU5ZBy3IE?e=2t6qgj
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Trade Events
SUBMIT ORDER

http://mgt.ourproshop.com
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Public Relations
DOWNLOAD

NEWS RELEASE TEMPLATE

FOR IMMEDIATE RELEASE 
 
 
(Headline) 
 
 
TAMPA, Fla. — (Month) (Day), (Year) —  
 
 
 
 
About MGT 
MGT is a national technology and advisory solutions leader serving state, local, and education (SLED) 
and government agency clients. Our specialized solutions solve the most critical issues that live at the top 
of our clients’ leadership agenda. We partner to help clients build resilience, implement systematic 
change, and strengthen their foundations, now and for the future. MGT is committed to impacting 
communities for good. For more information, visit us at mgt.us. 
 

#   #   # 
 
Media Contact: 
 
 
 

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgB9S_CBqat9Tb0oO7EA3ueZAbBz3qeTmd5X3Of3KsOlC7E?e=R0RK7q
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One MGT Social Impact and Performance 
VIEW VIDEO

MGT Sizzle (2024) 
VIEW VIDEO

MGT Education Solutions 
VIEW VIDEO

Becoming One MGT - External Audiences 
VIEW VIDEO

MGT Capabilities 
VIEW VIDEO

MGT Technology Solutions 
VIEW VIDEO

Videos
DOWNLOAD

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgAP72qW6NoQQ7XRMSkvhvPJAZeSuQ9YhN4VCljL1V1oC9Y
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Animated Logo
DOWNLOAD

BLUE SLATE

WHITE SLATE

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgDr1hhJqQSaR687OFgv_bhAAan4SDzlDizIcvyiqQQrems?e=LXl4nT
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Virtual 
Backgrounds

DOWNLOAD

https://mgtamer.sharepoint.com/:f:/s/MarketingCommunications/IgCBZbCF3GmFS7p_kwiUwb4pAdH_s2EiiRx96CHA2hrau7c?e=tbUGKI


For Support, contact alexis@yourmarkpromo.com
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Apparel & Swag
VISIT STORE

https://www.mgtswag.us/


MGT STORY

09 The MGT Story

MGT Brand Definition

Service with Purpose

Expertise
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EMBARKING ON OUR NEXT 50 YEARS

In just over 50 years, MGT has come a long way, but in many ways, 
our company is just getting started.

Founded in 1974 by three Ph.D.s with the mission of helping 
professionals in the public sector improve services in their local and 
regional communities in higher education administration, MGT set 
out to improve public sector performance and establish a legacy of 
impacting communities for good that continues to guide us today. 

More than 50 years later, our rapid growth and expansion into 
cybersecurity, professional IT services, IT infrastructure management, 
and AI has led us to complete 13 acquisitions over the past six years 
and triple in value. Our 1,100-plus employee-owners now serve over 
2,500 clients and impact over 200 million people annually, including 
20 million K-12 students, and in late 2025 we closed a $350 million 
investment that valued our company at $1.25 billion and made us the 
first-ever unicorn in the SLED services industry. 

The MGT Story

https://www.mgt.us/newsroom/mgt-and-ares-management-combine-forces-to-create-first-unicorn-in-sled-services-industry/
https://www.mgt.us/newsroom/mgt-and-ares-management-combine-forces-to-create-first-unicorn-in-sled-services-industry/


MGT is derived from the Latin words Magister, Gratia, 
and Talentum, meaning Expertise, Service, and Talent.

M G T
Magister Gratia Talentum

Expertise Service Talent

MGT BRAND GUIDELINES

MGT Brand Definition
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OUR EXPERTISE
has grown exponentially over the last decade with the addition of talented people  
who are leading experts in their fields of education, technology, equity, state and  
local government, and public service.

OUR EDUCATION TEAM
is comprised of seasoned experts who are change agents in education, co-creating 
implementable action plans unique to each client. Their solutions are practical and 
reliable, based on proven research and a holistic understanding of a district or  
school’s long-term programmatic needs, goals, and mission.

OUR STATE AND LOCAL TEAM
provides proven partnerships addressing issues in equity, organizational effectiveness, 
and financial analysis, including pioneering solutions in cost allocation, budgeting, 
resource maximization, and disparities in contracting policy.

OUR INDUSTRIES/COMMERCIAL ENTERPRISES TEAM
offers solutions to financial, healthcare, transportation, and philanthropic organizations 
to enhance performance, identify efficiencies, and strengthen IT infrastructure and 
networks for greater resiliency, data security, and business continuity.

LOCAL
GOVERNMENT

HIGHER
EDUCATION

K-12
EDUCATION

STATE
GOVERNMENT

NON-PROFITS
& PHILANTHROPY

COMMERCIAL
COMPANIES

WHO WE SERVE

HOW WE SERVE

Service with Purpose



Solutions:
We empower leaders to improve 
strategy and unlock data analytics, 
and we’re now tapping the power 
of AI to help organizations make 
smarter decisions and uncover  
new strategic advantages.

MANAGEMENT 
& CONSULTING

Solutions:
From real-time, 24/7 monitoring  
to proactive threat detection and  
rapid incident response, we can 
give you the tools to heighten your 
network’s security posture and  
keep it there.

Solutions:
We provide engineering expertise  
to modernize IT infrastructure  
and ensure your technology 
implementation is properly  
designed, integrated,  
modernized, and maintained. 

CYBERSECURITY 
& RESILIENCE

IT INFRASTRUCTURE 
& DIGITAL

Solutions:
Bridging the gap between strategy 
and enduring change, we support 
efficient revenue allocation, 
promote economic development, 
and create fairness in hiring and 
contracting systems. 

PEOPLE
& PERFORMANCE

TECHNOLOGY-ENABLED 
SOLUTIONS FOR ENDURING 
TRANSFORMATION.Expertise
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Contact Us

Phone
888.302.0899

MGT.us
Web

info@mgt.us
Email

GENERAL MARKETING 
Lawrence Cowan | lcowan@mgt.us

WEBSITE
Narendra Patel | npatel@mgt.us

SOCIAL MEDIA
Sarah Balli | sballi@mgt.us

TRADE EVENTS
Ashley Starks | astarks@mgt.us

PUBLIC RELATIONS
Lawrence Cowan | lcowan@mgt.us

APPAREL & SWAG
mgtswag.us

BUSINESS CARDS & PRINT
mgt.ourproshop.com

https://www.mgt.us/
https://www.mgtswag.us/
http://mgt.ourproshop.com

